10 TIPS FOR MARKETING

Charity Mentoring Network

Direct Communications Offer a Clear Promise
. ; Make It Stand Alone
to a Single Person Tell them what they'll
Don't write to ain. Will they grow
“ "o g . y.g This message should be
everyone.” Pick your skills? Build confidence? )
. front and centre. Don’t
ideal employee, someone Get support? Use real .
. . . . bury it in newsletters or
who would really benefit testimonials (found in .
. bundle it with other
from mentoring, and your welcome pack) to ndates
speak directly to them. make it relatable. o

Be Clear on
Positioning

Who is this for?
What problem does
it solve? Why now?

If the value isn’t
obvious, it won’t
land.
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